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Why

Multiscreen World

- Device (tv, desktop, laptop, tablet, phone, car...)
- Experience (where, how much time, alone?)
- Expectations (speed, function, want/need)

& P ‘ Premium 3D World

d o

Hulu Plus

NS ml

G SmartTV Accessory Mall Open! ¢ YouTube on MLB.TV. VUDU Network is not configured. Do you
want to set the network?

Internet




THE OHIO STATE UNIVERSITY OHIO AGRICULTURAL RESEARCH AND DEVELOPMENT CENTER

COLLEGE OF FOOD, AGRICULTURAL,
AND ENVIRONMENTAL SCIENCES OHIO STATE UNIVERSITY EXTENSION

-

The Rise of the Mobile
Consumer
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The Rise of the Mobile Consumer

 20% increase in mobile’s share of online sessions from 2014-15
« 18% decrease in time spent per visit

On average, smartphone users check phones 150 times/day
On average, smartphone users spend only 177 min/day on the phone
Sessions average just 70 seconds
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The Rise of the Mobile Consumer

Shoppers look for information:

87%

Before visiting
a store

79%

While visiting
a store

35%

After visiting
a store
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The Rise of the Mobile Consumer

ONLINE INFORMATION IN SEARCH RESULTS OFTEN

SENDS CONSUMERS TO STORES

3ind

who find local
information in search
results helpful are

more likely to visit stores.
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Successful Mobile Marketing
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How
Help customers find & interact with you

See how you look

Fix what's wrong

Add what's missing

Focus map & app priorities
Think Like Customers/Mobile Mind Shift roresten

Conference presentations
Hands-on workshops
Online tutorials + Recorded Webinars
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Social on Mobile
What should your business be on?

Three-quarters of Growing Up

of Instagram use Older people are starting to join Snapchat, an important age demographic for the
Among the users of eacl hot startup to broaden its reach.

these sifes ... Share of U.S. smartphone users... 1edia
Dai Using Snapchat Using the following in May 2016
Y 0% Snapchat asite
Ages 18-24 67.5% Use
Facebook &0 378 Facebook
50 14.0 93%
Instagram
Facebook 95
40
I
i 25-34 e
e [l o I, -
29
724
Pinterest . 20
Twitter -
35 and over
10 33.9%
Linksd In
0]
2014 |15 16 22.5
Mote: Do not know/refused  Source: comScore THE WALL STREET JOURNAL.
Source: Survey conducted March T-April 4, 2016.

“Social Media Update 2016°
PEW RESEARCH CENTER
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Facebook remains the most popular social media
platform

% of online adults whouse ...

79% of online adults (68% of all
Americans) use Facebook

% of online adulfs whouse Facebook

1009 All online edults T
Men 75

Women 83

a0 Facehook 79 1828 58
H-49 84

B0-84 72

E5+ B2

&0 High =chool degree or less 7T
Some college 22

College+ e

40 Less than $30K Avear 84
Instagram 32 $30K-549 999 2o

75

____#—Q Pinterest 31 $50K-$74,999

f $75,000+ 77

20 / Urban 81
t'F-'-'-""'—\f Suburban 77

Rural 81
O T T T ] MWote: Race/ethnicity braaks notshown dusto sample size.
2012 2013 2014 2015 2016 Source: Survey conducted March T-Aprild, 2016

“Gocial Media Update 2016°

PEW RESEARCH CENTER

Bllmim = R L T . R
Note: 36% of Americans are currently internst users
- I et W b A e
Source: Survey conducted March 7-April 4, 2016,

“Cacial Media Update 2016’
Social Media Update 2016

PEW RESEARCH CENTER

November 2016 data
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What sites should | be on?

 Facebook —why not?

« Twitter — why?

* Instagram —for filters

 Snapchat —for filters and geofencing

* Realize this...
« (Google and social media give you more
news relating to what you click and what
you like.
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Internet Search
Owned, Earned, Paid

Whether you know it or not...
your business may be listed ... correctly?

= Google

= Mapquest

= Yahoo

= Bing

* Yellow Pages

= Specialized Directories...
Industry Specific
Local + Discover Ohio
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Internet Search
Consumers are Searching

= More than 3 billion local searches each month for nearby
products and services (type, voice, location, social, ...)

Have a Consistent Presence

= Mobile device users report the most critical information
continues to be (NAP) + hours.

Name
Address (with correct GPS coordinates)
Phone number
+ hours of operation
(categories, keywords, ... how people find you)

(comScore & localeze, www.localsearchstudy.com, 2012).
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Internet Search e Ot Wiery

Qoo
@@ tripadvisor .. one

hard & Winery, Starlight JON LOGIN ] usDv Ev $s

@

Mo duta 2015 Goagle

g 19816 Huber Ro

Starlight, IN 47106
Huber's Orchard & Winery >k i
@@@®@© 122 Reviews | #1 of 1 things to do in Starlight | @ Certificate of Excellence

Farms, Wineries & Vineyards, Sights & Landmarks, Food & Drink

w, what else, the petting zoo and the fish pond ts great for the kid
2y 10:00 am - 6:00 pm

Overview Reviews (122) QA Location

. . $510 Price range Moderate
he Ice Cream Shop - The ice cream shop makes their ice cream in b

/ Improve this listing

Y Getdirections ]

Available

O AR B
s 3 R, ) N Huber's Orchard ¥ Huber pg
ponsored by: |i4 h » i Y“ and Winery
TripAdvisor Reviewer Highlights j’ 4 R A |
= : See photos

View Visitors Guide | Request Visitor Info

Visitor rating “Wonderful time!” . 1
o e ssopsoecos g S ovs oo e Huber's Orchard and Dirctons
a0 winery/distillery tour and mgm:,; recommer s I L Very family friendly?”
g 3 Christina,our tour guide, was very fiendiy outhern Indiana - Nicole Wiltrout, England Wi
- The Sunny Side of Louisville Inery
4.0 % % %% * 30 Google reviews
Winery

Home  Plonyour visit ~ Where tostey  DiningOut  Groups & Meetings ~ AboutUs  ContectUs  News

Address: 19816 Huber Rd, Borden, IN 47106
Phone: (812) 923-9813

Hours: Open today - 10:00 am — 6:00 pm
Menu: viewmenu.com

Reviews Write a review

"Huber's Winery is FIRST CLASS in
=) wine food, staff, property.entertainment!” 7 reviewers

Q “Forgot our apple butter for most of the meal.”
@ "I can't wait for Harvest Festival.”

View all Google reviews

HUBER'S ORCHARD, WINERY & VINEYARDS

Huber's Orchard, Winery and Vineyards, one of Indiana’s top award
winning wineries, has captured top international awards as well. The More:roviews: Sityvotreom:yahoo:com:yeliowbotcom
winery dates back to 1843 when ancestors of today’s Huber fomily settled . i i

in Sterlight, Indiona, from Baden-Baden, Germany. Growing primarily fruit,
they began to diversify in 1978 when they opened the doors of their
winery

Today, the operation consists of more than 550 acres of farmland on which Rz c8 WEATHER  LIKEUS
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Your Internet Presence: Google My Business
Google My Business

Attract new
customers with
your free Google
listing.

Here’s how to claim your GooglePlace:

Google
% My Business

- Goto Google My Business — (http://www.google.com/business)
: - Check For Your Business
- Add Your Basic Information, Hours of Operation, Photos, Videos
~ = - Submit For Review & Confirmation
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Internet Search Ripple Rock Fish Farms, LLC
Exam p|e = Business NAP + hours / directions

= Photos, Reviews, ...

5 . &
Ripple Rock Fish Farmfs, E
5.0 %%k %% 1Google review e S
Fish Farm Raci
__Racine
Address: 6805 Old Stagecoach Rd, Frgfeysburg, OH Kengsha
Hours: Open today - 9AM-4PM ¥
Phone: (740) 828-2792
i Suggest an edit
o)

Know this place? Answer quick questions umburg Evanston

___ Chicago
2904 %
s Michiga
2944 P
—— m o fon | w
(50 Gary @
Valparaiso
Merilivile
w ¢
4 ,
Kankakee (i

Review summary Write a review

s+ I 50

4
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Internet Search & Maps - PHONE
Example: Leeds Farm |

NAP + Hours |
Call

Leeds Farm

3 reviews

Direction

WEBSITE

38 Marysville Rd, Ostrander, OH 43061

(740) 666-2020

Website
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Other search/map items you need to claim...

 Google
http://www.google.com/+/business

 Mapquest
https://listings.mapguest.com/apps/listing

* Yahoo Local (Basic & Enhanced)
http://listings.local.yahoo.com

* Bing, www.bing.com/businessportal

* Yellow Pages, www.bizyellow.com

» Specialized Directories (industry, local, ...)
OAA http://ohioaquaculture.org/directory.htmi



http://www.google.com/+/business
http://www.google.com/+/business
https://listings.mapquest.com/apps/listing
http://listings.local.yahoo.com
http://www.bing.com/businessportal
http://www.bizyellow.com
http://ohioaquaculture.org/directory.html
http://ohioaquaculture.org/directory.html
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Mobile Website

00000 Verizon 3G 1:58 PM < % 84% W)

= shamrockvineyard.com ¢

» Does this work for customers?

eeee0 Varizon 3G 2:01 PM < 1 83% W

DHeerwieNycom © « What are they looking for when

L4 )
CL they search on their phone?
QMW 4 Y P

| * Where are they — lawn or store?
 Can the TARGET MARKET read the

text on this screen?

 What do the symbols mean?

UPCOMING EVENTS

Music by Josh Glauber and Steve McWhirter
April 11 @ 1:00 pm - 5:00 pm

79

< o [ @
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Mobile Website
Resource Link

 How does your website look on a mobile device?
« Try these sites:

Google's Page Insights,
https://developers.qoogle.com/speed/pagespeed/insights/

Hubsot's Device Lab,
http://snippets.hubspot.com/hubspot-device-lab



http://www.howtogomo.com/en/d/test-your-site/#gomo-meter
http://https/developers.google.com/speed/pagespeed/insights/
http://https/developers.google.com/speed/pagespeed/insights/
http://https/developers.google.com/speed/pagespeed/insights/
http://snippets.hubspot.com/hubspot-device-lab
http://snippets.hubspot.com/hubspot-device-lab
http://snippets.hubspot.com/hubspot-device-lab
http://snippets.hubspot.com/hubspot-device-lab
http://snippets.hubspot.com/hubspot-device-lab
http://snippets.hubspot.com/hubspot-device-lab
http://snippets.hubspot.com/hubspot-device-lab
http://snippets.hubspot.com/hubspot-device-lab
http://www.howtogomo.com/en/d/test-your-site/#gomo-meter
http://www.howtogomo.com/en/d/test-your-site/#gomo-meter
http://www.howtogomo.com/en/d/test-your-site/#gomo-meter
http://www.howtogomo.com/en/d/test-your-site/#gomo-meter
http://www.howtogomo.com/en/d/test-your-site/#gomo-meter
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Mobile Website
Example

Gervasi Winery, www.dudamobile.com/...

Get Directions GVNews GVClub About Medla Contact The Crush House Holiday Events Holiday Carry-Out

Bistro Reservations »

Please Call for Gr

Villa Reservations »

Cucina Marketplace Groups Weddings Events Online Store

3“ C} F R\".‘\ N I

VINEYARD

Friday Lunch
in The Bistro

Glorious Grounds

THE BISTRO & M ARKETPLACE WEDDINGS & EVENTS THE VILLA SUITES G ERVASI N EWS



http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
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Mobile Website
Let’s try your site using:

www.dudamobile.com/...



http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
http://www.dudamobile.com
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Mobile Web & Apps

What CUSTOMERS want (Google survey)
1. Fast loading. That means 5 seconds or less.

2. Mobile-friendly features. These can include large
buttons, easy search and limited scrolling and
pinching.

3. Quick access to business information. Display NAP
+ hours, directions, product and purchase information

right up front so it's easy to read on a smartphone or
tablet.

What YOU want them to want
= Design for “Getting to the Point" Quickly
= Call to Action - Make it Easy
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Social Media — It's EVERYWHERE!

Slo|s|e|wlf|e]=|2]in|e]alS]|? W] f]|efx=]2]in
oo || afmel Gt |@fie]Ofs e[| afme]Flt [Blis]Of )
HEENAAE UBORABASE U
EDIIBI.IIEEB

-

n [ -

s )
p -
=

OHIO STATE UNIVERSITY SOUTH CENTERS
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Social on Mobile

Social
- Facebook, Twitter, Pinterest, ...
- Foursquare...
- Yelp,... Reviews
- Angie’s List
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Social on Mobile
Example

Fiters v About 691 resuit

@ GervasiVineyard, a Tuscan retreat in Canton, Ohio

1yearago * 2,140
Gervasi Vineyard is tf
site, each with four lux

HD

an, ltaly. There are six villas on

Gervasi Vineyard

An Aerial Tour

b siVine
b 15}

Facebook presence: 44,300 Likes
Twitter Account

Add +  Avout = [ Jutie -

. Repins from
Gervasi Vineyard
. BaBFinder
GervasiVineyard s a memcraie destnation - proving an enioment where people
YO' I I l | e a n n e can escape & Celebrate Life! Enjoy elegant rustic Hallan fare and winel n i
@ ¥ 9 canton Ohio o

]
The Crush House {new wi.

Love & Marriage (weddin Natural Beauty {landscape) Elegant Escapes {overnigh. Behind The Vines videos] Cucina Creations (food an The Marketplace {shoppi

Reviews

4.7 hdkkh Y e

- Tell people what you think L (330)487-1000
© Typically rephes within a day
g Send Message
Alison Jacob e
o vinery yas Wine Ba
ad a nice 3 here until the end when our server tacked a $78 "service Hours 11:00AM - 11:00PM

1 20% gratuity on our table of §. Then he said both he and

Popular hours

Barry Boyer
bk

ertainly won't be my last. My

Fri
ortifino which was fantastic. The IIII

T
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Social on Mobile
What should vour business be on?

! Socialm

|
% of online ¢

-

67

Facebq

Pew Research
August 07 -5¢
conducted in E
results based{

{  PEW RESEAR(

ﬁzb

-1 Frequency of social media site use

% of social media site users who use a particular site
with the following frequencies (% is reported among
each specific site’s user groups, e.g., 63% of Facebook
users use the site on a daily basis)

EDaily MWeekly Less often

Facebook
14
57
Instagram 20
22
46
Twitter 21
32
23
Pinterest 30
45
13
Linkedin 34
52

Pew Research

Center's Internet P roject August Tr /‘"‘Ih‘- Surv €y

3. Interviews were conducted ir

OHIO STATE UNIVERSITY EXTENSION
OHIO AGRICULTURAL RESEARCH AND DEVELOPMENT CENTER

ebsites, by year

3 17
13
| Instagram

P13. 2013 data collected
B+. interviews were
£ The margin of error for

—_—
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Social on Mobile
What should your business be on?

YouTube
-A must to experience your farm before they
get there

-Shows how you are different

-More than a commercial ===

-New customers are looking ™=
-The phone is attached

Videos

https://www.facebook.com/RippleRockFishFarms/



https://www.facebook.com/RippleRockFishFarms/
https://www.facebook.com/RippleRockFishFarms/
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Social on Mobile: Check-in
Example: Gervasi Vineyard

Ql‘m el b

1), Foursquare is the best way discover new places and save money nearby. Get started now! Map

e RS EEWAs Photos

/ Reviews

Check-ins

/ Mayor
s

¥ AbOW Ouwr Maps 1,563

\

Or take the scenic route: Sign up with Email

Gervasi Vineyard & ltalian Bistro

1700 55th St NE, Canton, OH 44721-3401
Winery, itakian Restaurant, Vineyard

v

3

(330} 497-1000 gervasivineyard.com

See the menu

‘ Mayore: Jeff M.

Photos Sea all 90 photos
Similar places
Gervasi Vineyard Patio, Obve Garden, Danny
Boy's, Cucing Italiansg, Lucca

Explore Nearby

Restaurants, Naghtlite, Shopping, Top Picks
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Facebook Page — Reviews

REVIEWS >
REVIEWS >

5.0 of 5 stars - 30 reviews
5.00of5stars - 1 review

=l Melinda Blaney — @9 [I've beenin 4-H too

E Kimberly Harris Hodge — &3 b many years to mention and | love everything
September 19, 2013 - 3 Reviews - & about what it teaches in educational and wark
) experience.Not to mention the respect it
Like - Comment 0o~
demands.
March 23, 2015 - 12 Reviews
‘ Tell people what you think Unlike - Comment - g% 1 2% 1 Share R

| Katie Howard — &P Itruly believe | would
not be working at Disney without the Ross
County 4-H Program! | was an active member of
the Jr.... See More

July 2, 2014 - 6 Reviews

Unlike - Comment - g5 3 R

' Tell people what you think

OHIO STATE UNIVERSITY SOUTH CENTERS
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Facebook Analytics

0OSU South Centers Business Developg \

Page Messages Motifications Insights Publishing Tools Export Settings Help -

Overview Likes Reach Visits Posts ideos People

Showing data from 09/09/2015 - 09/15/2015

Page Likes > Post Reach > Engagement >

260 1otz Page Likes 17 Total Reach 2 People Eng

4 [.8% from last weel 4 54 5% from last weel A 100% from

2 0
Mew Page Likes Likes
A 100%
==This week ==This week 0
Lastweek Last week Comments
0
‘-:"53":
\
_ \ 0
Post Clicks #

OHIO STATE UNIVERSITY SOUTH CENTERS
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What to post

. Visual is crucial
. Resource Content — 40%
. Tips, trends, professional advice, industry news
. Business Content — 40%
. Products, Projects, Sales, Events
. Real-Time Information — 20%
. Events, Updates, Out & About, Community Engagement

OHIO STATE UNIVERSITY SOUTH CENTERS
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Facebook Ads

Targeted Audience
. Location — zip, state, country

Audience Definition

/"\ Your audience is

. Demographics — age, gender, interests, ‘ defined.

languages

. . Specific Broad

. Interests — music, movies, sports, games,

etc. Audience Details:
. Behaviors — shopping behavior, charities = Location:

. - o United States: Piketon (+50 mi)

. Connections — When you need specific Ohia

» Excluded Connections:

o Exclude people who like OSU
South Centers Business
Development Metwark

n Age:
e 18 -65+
= People Who Match:

¢ |nterests: Small business,

Business or Management

audience

Potential Reach: 120,000 people

OHIO STATE UNIVERSITY SOUTH CENTERS
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Boosted Posts

Boost Post %]

AUDIENCE DESKTOP NEWS FEED MOBILE NEWS FEED

People who like your Page [?
People who like your Page and their friends [?
* People you choose through targeting (2] 0 OSU South Centers Business Development Network
Kot shared their photo

. Register now for the March 8 Manufacturing Roundtable! Don't miss the
EditAudience: | Creale: New Audience opportunity to interact and network with industry leaders!

e 814 T Y & 3 Fh—

Manufacturing Roundtable March 8 |
MANUFACTURERS

Location - Living In:
United States: Piketon Ohio

Interests:
Small business, Business, Management, Entreprene...

Age:
18-65+

BUDGET AND DURATION

Total budget

$5.00 -

Estimated People Reached

330 - 870 people

£+ | Terms & Conditions | Help Center Cancel
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Contests & Promotions

» To collect entries, you can ask people to:

* Like or comment on a post on your Page (ex: "Like this post to
enter")

* Publish to your Page

 Send your Page a message

« Personal profiles can't be used to collect entries. For example, asking
people to share a post on their profiles to enter your promotion isn't
permitted (ex: “share on your Timeline to enter” or “share on your
friend's Timeline to get additional entries”, and "tag your friends in this
post to enter" are not permitted)

« Acknowledgement that the promotion is in no way sponsored, endorsed
or administered by, or associated with, Facebook.
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Contests Tips & Tricks

« Set a timeframe
« Create a sense of urgency.
« Make your rules clear and easy to follow
 Have a relevant prize
* Choose a custom hashtag
 Promote on a regular basis — boost if possible
* Notify the winner privately and publically
e Livestream the winner
« Thank all of the individuals who participated

 Contest Ideas —
« Caption this; scavenger hunt; fill in the blank; name the
XXX; selfie with products
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Soclal Media
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Take Action

« Determine which type(s) of social media will
best fit your customers.

* Get feedback from your customers — what do
they use most?

« Set an amount of time and money that should
be spend on online marketing.

* Develop your social media strategy.
» Establish who has access to edit and post.

* Track social media — ask customers how they
heard about your business.
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Set a Social Media Policy for Employees.
Example: when speaking on behalf of your
company, employees are not permitted to:

» Use profanity or derogatory language

» Use sexually explicit language or material of
any kind

= Share copyrighted material unless
permission is granted

* Engage in dishonest behavior

= Make libelous statements

OHIO STATE UNIVERSITY SOUTH CENTERS
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Create a Social Media Calendar

« Weekly or Monthly

e List:
* Who will post/schedule
* What platforms
 Times
« Use hashtags

http://offers.hubspot.com/social-media-content-calendar

OHIO STATE UNIVERSITY SOUTH CENTERS
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Social Media Calendar — Example
| muhor |  Facehook |  Twiter | instagram

Monday

Third-party post
Blog post
Picture
Promotion

Tuesday

Third-party post
Blog post
Picture
Promotion

Wednesday

Third-party post
Blog post |
Picture

Promotion

Thursday

Third-party post
Blog post
Picture
Promotion

Friday

Third-party post
Blog post
Picture
Promotion

OHIO STATE UNIVERSITY SOUTH CENTERS
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Increase Visibility

« Google Webmaster Tools -
https://www.qoogle.com/webmasters/tools/

« Keywords/Hashtags G T

Sea h enough B affic = find £ -
5 2 S compeblblon wanb vicamin u;;‘

resear ;Cm B rank"iﬁ“‘;“smf’iii
* Cross Promotion WSEOB y Y

§ .Q
= e amounb i

ﬂgmm hglbln

« Share?!? S g
« Be Consistent and Relevant
 Listen to your Audience

» Create a referral program OHIO STATE UNIVERSITY SOUTH CENTERS
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Soual on Mobile: Marketing

« Establish online
presence: Tell
everyone!

« Make It interactive:

« Contests, perks
 Embrace community
 Be unique

€CLC1 UusS on !ﬂ"{agr"zrf

1!’7/ @
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%
(@ WE JUST TWEETED
| THAT WE FACEROOKED

THAT WE (00BLEPLUSSED
THAT WE BLOGGED GOoD FoR You,
THAT WE'VE YOLURT BRAND
SENT YOU AN
EMAIL NEWSLETTER /

\ WITH AN UPDATE ) Y
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Social Media Analytics Tools

« Traffic: What are the best TIMES to post?

« Trends: Find effective KEY WORDS

« Tracking: Which marketing strategies are
working best on your audience?

TOPSY QP SPROUTSOCIAL

ba . socialmention™
= buffer

suite
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Social on Mobile: Review
Example: Gervasi Vineyard

Customers posted comments on sites such
as Yelp, Urban Spoon and Trip Advisor.

“When a harsh review is posted, try to put
your emotions aside and learn what you can
from the publicly posted comment.”

— Sales manager Jeff chks

urbanspoon
T

Welcome About Me Write a Revie Find Friends Messaging Talk Events

Canton » Canton » Gervasi Vineyard and...
Gervasi Vineyard & Italian Bistro

&
= Rating Detail is H H
BIOOOL 3 wiows = Ratng bota L8 Gervasi Vineyard and
Category: Italian (Ed A % = -
1700 55t oot NE - = .. ¥ | ltalian Bistro
Canton, OH 44714 L = ‘ 5 Gaol (330) 497-1000 & ?
(330) 497-1000 =@ W= 12 F E 4 Canton Italian
hitp:/iwww.gervasivineyard.com/ Ao Ehave S g > 1700 55th St. NW $88$ Outdoor Dining, Private Parties, Romantic Do you like it?
§ ¥ Canton, OH 44721 i "
¥1 Explore the menu F i 5 ool 14 critic, blogger and diner reviews
Make a Reservation 1
W save to Wishlist Y Favorite [# Share
Date & Time Party Size Map data @20
01/17/2013 | | 12:00 am 2 3 Find a Table

Hours:
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Social on Mobile
Resource Links

Facebook, https://www.facebook.com/business
https://www.facebook.com/about/graphsearch

Twitter, https://business.twitter.com

YouTube,
http://socialmediatoday.com/sendible/1044831/8-
effective-ways-use-youtube-business

Pinterest, http://business.pinterest.com
Instagram, http://help.instagram.com/454502981253053
LinkedIn, http://learn.linkedin.com/company-pages

Additional Resource, www.socialmediaexaminer.com
(26-tips-visual)
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Social on Mobile: Check-in

Resource Links

Foursquare, http://business.foursquare.com
Facebook Nearby, www.facebook.com/business/news

Where, challenges at places m

About 18 percent of smartphone owners use check-in
services (Pew Internet & American Life Project).

Many marketers earn trust and reward consumers for
sharing their location with loyalty points, discount
coupons, or other promotional “badges” and benefits
(Nielsen, 2011).



http://business.foursquare.com
https://www.facebook.com/business/news

b THE OHIO STATE UNIVERSITY

OHIO STATE UNIVERSITY EXTENSION

COLLEGE OF FOOD, AGRICULTURAL, OHIO AGRICULTURAL RESEARCH AND DEVELOPMENT CENTER
AND ENVIRONMENTAL SCIENCES

Social on Mobile: Review
Resource Links

Yelp, https://biz.yelp.com
Urban Spoon, www.urbanspoon.com/faq

Trip Advisor, www.tripadvisor.com/Owners
Foodspotting, www.foodspotting.com/about/business
Evernote Food, Forkly...

Additional Resources:
www.reviewtrackers.com

* Do not post fake reviews
« Take conversations offline when...
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LE THE OHIO STATE UNIVERSITY

Other Mobile Media Marketing
- Do you have a retail location?

- Do you want customers coming to you?

GPS Points of Interest
Texting (SMS Campaign)

bake!
= 4 cakebakery.com/
Deals & Mobile Coupons v
Columbus, OH 43202
Hours: Mon-Fri 8am-7pm; Sat 9am-6pm; Sun
11am-4pm
2D COdeS + Bus: N High St & E Weber Rd
R, can Map ; mr;:m;v: 1
Geocachin :
www.pattyﬂkeveganbakery.bigcanelmm/
Welcome to Pattycake Bakery. ... 100% @
. . whole grain goodness. $26,95. Image of
Location Based Services B

Mobile Commerce
Mobile Customer Service
Mobile Loyalty
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% GARMIN

4\ NAVMAN
<MAGELLAN-,,

TomTom *

Streets & Trips
Google
NOKIA

COPILOT live
Destinhtor
10
9 NAVIGON
071 Explorer
© BLAUPUNKT
€ Sysic

5

iGO!

Other: GPS POI

GPS = Global Positioning System
POI = Point of Interest (installed/added)

Car Dashboard (on, in, synced)
- Live traffic/management, speech recognition +
Handheld, Wearable (Nike watch/TomTom)
GPS-enabled Smartphones / Apps
- Free or $ =
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GPS Points of Interest

Accurate listing? POI?
Manufacturer Corrections + User Updates
Google: proprietary + www.census.gov/geo/maps-data/data/tiger.ntml

NAVTEQ Tele Atlas

Garmin v

Magellan v* v*
MapQuest v

Mio v
MSN/Bing Maps v

Navigon v

TomTom v

Yahoo Maps v


http://www.census.gov/geo/maps-data/data/tiger.html
http://www.census.gov/geo/maps-data/data/tiger.html
http://www.census.gov/geo/maps-data/data/tiger.html
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GPS
Example

WrOng Coordlnate or iy ssesians Directions

| [} PCarporalelRicnics Bonnybrook Farms is located just east of Morrow
e andSpecialltvents

iw

Route Data oo IRSEEE N

Please note: ; E A = Al 1

k h DRI s j

« Information for GPS Users | [ e

Changed Locations B

Latitude: 39.368809 Longitude: 84.019060 P

WARNING! R

I

Some (most) GPS systems and internet maps DO NOT work well in “the country”, %
they incorrectly show Gum Grove, Strout and Fischer Roads as thoroughfares. cann

* Buses cannot travel down State Route 350 at Fort Ancient

* These directions are more direct than GPS systems and internet maps.
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GPS Points of Interest
Resource Links

Tele Atlas, http://mapinsight.teleatlas.com/mapfeedback

NavTeq, http://mapreporter.navteq.com
cartography@garmin.com

INfOUSA,
http://leads.infousa.com/Landing/UpdateListing.aspx
Others, Q A7
* Individual - TomTom D o e

* Apps - Telenav/Scout
Community-based traffic & navigation app —
Companies that manage online + gps — UBL,...


http://mapinsight.teleatlas.com/mapfeedback
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Other: Mobile Coupons
Examples
Raison Rack (scan) barcode

Bonnybrook Farms

FeﬂnradDad‘ Local  Getaways Goou Grfts®
GROUPON

AllDeals Food &Drink  Events &Activities  Beauty&Spa  Fitness  Health Home&Auto  Shopping  Education

Virus Discount  You Sawe

$34  50%  S$17

T Buy it for a friend!

Thes dentl enced ot
- 118N EF ¥ Groupon's getting personal.
a0 % 9 pe )
GAick the hearts bolow 10 1ed us the types of ceals you love
Over 200 bought -
Limited quantity avallable « 0

w The dealis on!

G5 e @ o Pusing aniand

o St & t 2
0 ike - ¢ HMoremade ety & Farn KAChen Lim i d per parscn. Vid only lor e
= - ot
o Pouyooronn-ounshss s € 1Mm ndes Tl acesly ol desds

D Mow far is this from home?
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Other: Mobile Commerce
mobile e-commerce, transacting with an e-commerce site
via a mobile device (Amazon mobile)

mobile payments, using a smartphone as the conduit
(PayPal, Google Wallet)

In-store mobile commerce,

2 purchase of physical goods in the store
- via an App that interacts with the store’s

point-of-sale system (Starbucks App)

Caron, 2012, www.forbes.com/sites/ciocentral/2012/01/16/for-mobile-
commerce-the-year-of-convergence-and-context/

www.mobilecommercedaily.com
www.mobilepaymentstoday.com
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Other: Mobile Commerce
Just using your phone

- Apple pay
- Google Wallet
- Softcard (Android)
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Other:
Mobile Customer Service

50% of smartphone users would prefer to use a mobile
customer service application to try to resolve their
customer service issue before calling into the contact
center, SpeechCycle and Echo Research Study

20% US consumers prefer to resolve their customers
service issues using the telephone (90%), face to
face (75%), company website or email (67%), online
chat (47%), text message (22%), social networking

site (22%),America Express 2011 Global Customer Service
Barometer



http://www.speechcycle.com/press-releases/speechcycle-and-echo-research-study-reveals-customer-experience-trends-for-service-provider-market.html
http://about.americanexpress.com/news/docs/2011x/AXP_2011_csbar_market.pdf
http://about.americanexpress.com/news/docs/2011x/AXP_2011_csbar_market.pdf
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Mobile Media Marketing

Resource Links
Mobile Marketer, www.mobilemarketer.com

Mobile Marketing Association, www.mmaglobal.com
Mobile Marketing Magazine, 6
http://mobilemarketingmagazine.com
http://www.mobilemarketingwatch.com

MOBILE

9& MARKETING

ASSOCIATION

http://tabtimes.com Tablimes
www.themobileplaybook.com/en-us e e

ABLET NEWS, TR AN

https://twitter.com/#!/foodchat

www.foodtechconnect.com/2012/10/15/latest-
partnerships-in-the-foodtech-space/
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The Future

« BYOD
« Gadgets

« Augmented Reality
* Google Glass

* Personal Assistants
« Disney

Apps (social, productivity, ...

Customer Service

Google Earth

Other
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Summary: See how consumers...

* Find your business online

* View your business on mobile
devices

« Use social media to access your
content and special offers, as well
as to post comments, photos,
videos, reviews, and location-based
check-ins

« Utilize apps and GPS devices to
find and navigate to their business

* Access the latest apps and gadgets
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vintage social networking
LinkedIn Pinterest YouTube

foursquare

Instagram \\
;.

http:/lwronghands1.wordpress.com © John Atkinson, Wrong Hands
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Contact
http://directmarketing.osu.edu

Christie Welch, welch.183@osu.edu

South Centers

COLLEGE OF FOOD, AGRICULTURAL, AND ENVIRONMENTAL SCIENCES

jome SC Home Horticulture ~Aquaculture Business Soil & BioEnergy Endeavor Center Marketing About Us  Give Now

{

s ‘
s
5

e
w

_/

g easy access fo food and agricultural marketing resolirces

iting

Home » SHARE
Whether you are in the exploration stage or ready to grow an existing venture, this website onong
provides the connections you need for your business. The Ohio Direct Marketing Team
brings you easy access to direct marketing resources thanks to the contributions of
numerous collaborators . Great things are happening in Ohio. Be a part of Ohio's # 1
industry - food and agriculture Direct Marketing Education

SOUTH CENTER NEWS
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